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A revolution

is coming.

Gone are the days when
purchasing a product brought a
sense of joy and confidence.
Consumers once took pleasure in
finding the right item, knowing it
was made to last due to its
quality and suitability for
purpose.

Nowadays, we are inundated
with choices, most of which are
disposable or designed for one-
time use. We have been trained
to hunt for deals and seek the
lowest prices, leading to
purchases that frequently fail to
meet our expectations and items
that are either returned or
discarded, contributing to the
growing problem of waste and
environmental damage.

In fact, a recent statistic shows
that only one percent of
products are still in use six
months after their purchase.

Even if we wanted to repair these
products, we often are not given
the proper information or
materials needed to do so. The
result is a relentless cycle of
consumption, driven by the
constant pursuit of the latest and
greatest versions of everything.

(f

If our demands on the planet
continue to increase at the same
rate, by the mid-2030s we
would need the equivalent of
two planets to maintain our
lifestyles.

WWEF International Director
General James Leape

Reckless consumerism
Is Killing the planet.

w akeneo

© 2024 Akeneo. All rights reserved.

01


https://www.storyofstuff.org/
https://www.storyofstuff.org/

People want to make
responsible decisions.

Consumers today are
— 'S incrfaasingly aware that their
Refuse Rent choices have consequences.
/ N\ NG
< However, despite this
% - awareness, there remains a
retnink epalr critical gap in the information
| | needed to make well-informed
i decisions. This lack of
- transparency and guidance has
Reuse Replace . ]
N J/ long hindered efforts to shift
A towards more sustainable

Recycle Reduce Consumpt|on patternS.

The global Sharing
Economy market
size was valued at

Younger
generations are
27 % more likely to

66% of consumers
spend more time
researching

buy if they believe . . $150 million in
information and .
ag:l:ta :]cg icrﬁroeasct validating ex 2eocz’ccza'olat|<1)drlesach
purchases than P -
on people and the before $794 million by
planet. ) 2028.

source) (source)
(source)

These individual changes in behavior are the driving force behind a
revolution in consumerism. As more people choose quality,
transparency, and sustainability, they collectively push businesses to
adopt better practices. By making informed choices, consumers are not
only improving their own lives but also contributing to a larger global
effort to combat reckless consumerism and its detrimental impacts.
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Coming 2026:
Digital Product
Passports

It's not just consumers that are
demanding change; soon, there
will be legal mandates in place
that require and regulate this
level of transparency.

The Digital Product Passport
(DPP) initiative comes under the
European Green Deal, and aims
to gather and share data on a
product and its supply chain so
all actors, manufacturers,

repairers, and consumers better
understand the environmental
impact of the materials and
products they use.

Information like a unique
identifier, material data,
sustainability, and repair data will
have to be shared, in addition to
the basic but still mandatory
product name, product model,
manufacturing place and date,
and warranty details.

That’s a lot of product
information to collect, organize,
enrich, localize, manage, and
share to a lot of disjointed
parties.

Digital Product Passports (DPP) will require organizations to provide:

Product data: Product names, collection information, batch numbers,
manufacturing date, warranty information.

Material data: Origins of raw materials and components, and supplier,
manufacturer, and partner information.

Ownership data: A record of current and past owners, transaction
history, and date of purchase or resale.

Repair data: Information about how products can be repaired, and when,
why, and how repairs have occurred.

Sustainability data: Emissions and energy sources from the design and
manufacturing process, and guidance on end-of-life disposability.

Learn more about Digital Product Passports.
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Embrace responsible
consumption with PX.

The revolution in consumer behavior is upon us. Instead of
continuing to anchor ourselves to irresponsible selling practices in
the name of customer experience, we have the opportunity to foster
confident buying experiences by establishing a robust Product
Experience (PX) Strategy that showcases high-quality products
transparently and responsibly.

Brands committed to social and environmental responsibility will
double their market value more than four times faster than low-
purpose brands, so not only do customers benefit but there's also
significant profit to be made by fueling this responsible consumption
revolution through quality product experiences.

Orchestrate Ja y ™ Activate and
] . .
and Configure jl 7 Optimize
Consolidate, normalize Deliver consistent product
and control the entire R . experiences across all routes
productrecord. to market, pre- and
PrOd uct post-purchase.
Experience
Manage Product \ ! Analyze and Act
Record Components ( P Refine product experience
£/ V2 . .
Leverage business process f;’:_\?/f \ l 54 strategy with actionable
workflows to enrich and A \ performance insights.

optimize cold and hot data.

But what even goes into the anatomy of whether a product
experience is good or bad? Let’s break down a specific example.
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What makes a bad
product experience?

Imagine you'’re a teacher, preparing for the first day of school. It's
the night before, and you realize you're out of sticky notes. You go
online to your favorite office supplies retailer, search for sticky
notes, and this is the experience you're presented with:

ZigyOffice

[Z] FREE DELIVERY ON ORDERS OVER $75 EX. GST * £1> EASY ONLINE RETURNS*
(Search products aLcatecories v N
COPY PAPER
PAPER Ad.col Overall Width (Metric) A Overall Length (Metric) ~ Color ~
INK & TONER
A3 COPY PAPER (7] 76 mm (142) [[] 76 mm (134) || #es2020
CLEANING SUPPLIES - )
PRESENTATION PAPER [ 101mm (28) 01 227 man (20 [[] #epsess
SCHOOL SUPPLIES ] 51mm08) [ 101 mm (18) [] w2s6805
| ART SUPPLIES PRESENTATIONPAPER . o [ 162mm () [ veg
PACKAGING & (] 47.6 mm (15) o
[ 127 mm (10) [ ] #rrazea
MAILING STICKY NOTE§ ] 51 mm (10)
[] 70 mm (5) [] #oFisac
[[] 38 mm(8)
] 152 mm (@) [ ez2202
[] 70mm(3) |
| #7D1B39
[] 63.5mm(3) [] 725mm(@
| #eaecos
] 203 mm (3) [] 208mm@ [
[] 38mm(2) 0] 72mm @) [] #FreEBER
[] 726 mm (2) [[] 102 mm (1) [ wa
] 79 mm (1) [[] 100 mm (1)
[] 835 mm (1) [] 762mm (1
] 7imm( [C] 73mm()
] 100 mm (1) O 7mmt
] 279 mm (9 0 279 mm 0
[[] 635mm ()

With a range of options and details like the width and length of
each sticky note, this approach may seem comprehensive, but in
actuality creates a terrible user experience.

Most people don’'t need to know the exact dimensions of a sticky
note! The ‘Color’ filtering option is equally frustrating, with hex
codes that are meaningless to most users. While technically
providing a lot of information, this is a bad product experience.
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What makes a
product experience?

Now, let’s take a look at an alternative sticky note browsing
experience:

ZiggOffice

E‘ FREE DELIVERY ON ORDERS OVER $75 EX. GST* 13 EASY ONLINE RETUF
Search products
PAPER A4 COPY PAPER
INK & TONER — Size viewal Shape viewan
CLEANING SUPPLIES [IClassic Square "] Square
PRESENTATION PAPER : =
SCHOOL SUPPLIES [ |Classic Rectangle ] Rectangle
ART SUPPLIES PRESENTATION PAPER [Ismall _| Special shape
[ILarge
PACKAGING &
MAILING STICKY NOTES [ TJumbo
Color viewal
[ |Red
[ |Green
[ Yellow
[_|Blue

[_| Primary Collection
|| Pastel Collection

Here, you can easily understand the size, shape, and color options
without getting bogged down in unnecessary details. It presents the
same product information as the first experience, but in a way that
is intuitive and easy to navigate.

The difference between these two experiences highlights a crucial
point: simply providing product information isn’t enough. How you
present that information matters just as much.

w akeneo
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The importance of
correct, compelling data.

Let’s switch gears a bit: imagine you're in the market for a new
wallet and your friend recommends luxury jewelry company,
Zigganel. You search for the Zigganel website, navigate to their
‘Wallets’ section, and this is what you see:

EAQQDN

FRANCE FR/EN CONTACTUS SERVICES

ZIGGANEL

WATCHES BAGS AMD ACCESSORIES ART OF LIVING FRAGRANCES THE MAISON NEWS ‘ L=

JEWELLERY

HIGH JEWELLERY

HOME / CARTIER LOSANGE 15 models crio 38 FeEeo O

SORT BY
® RECOMMEMDED

O PRICE HIGH TO LOW

O PRICE LOW TO HIGH

FILTER BY
U AVAILABLE ONLINE

ZIGGANEL HYDRASCALE ZIGGANEL HYDRASCALE ZIGGANEL HYDRASCALE ZIGGANEL HYDRASCALE

SELECTION FOR »

SMALL LEATHER, SMALL LEATHER, SMALL LEATHER, SMALL LEATHER,
COLOUR 7 CARD HOLDER COMPACT WALLET CARD HOLDER CARD HOLDER
[] sLack :

Balliant bhcchydis scales; Tnk-dyed hydra scales, textured Black hydra scales, black Tnk-dyed hydra scales, matte
0 se matte finish finish enamel and textured finish finish
£ 560 £ 560 £ 560 £ 355

MODELS

ZIGGANEL LOSANGE
SMALL LEATHER,

ZIGGANEL HYDRASCALE
SMALL LEATHER,

ZIGGANEL HYDRASCALE
SMALL LEATHER,

ZIGGANEL HYDRASCALE
SMALL LEATHER,

CARD HOLDER

©Opal hydra scales, textured
finish, gold accent

£ 355

CARD HOLDER

Opal hydra scales, matte finish,
pold accent

£270

CARD HOLDER

Coal hydra scales, matte finish,
silver aceent

£ 355

CARD HOLDER

Coal hydra scales, textured

linish, silver accent

£415

On first glance, this experience seems great! But again,
let’s take a deeper look.

w akeneo
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Ta ki n g a Incorrect titles or photos
closer look:

The product
photographed here
is clearly a green/
teal color, while the
title and description
ZIGGANEL HYDRASCALE has it listed as

SMALL LEATHER,

Bad filtering options ‘Opal’

Opal hydra scales, textured
it 1d accent

finish, gold acce

The color options only show two
choices, when there’s at least
three, if not more! Plus, you would
think that every option shown on . . .
the website is available online, so Inconsistent localization

offering that filter option is
g P The descriptions and titles are

useless. . . o .
written in British spelling, and
/ ™~ presents the prices with pound

FILTER BY symbols - but the customer is
[J AvAlLABLE ONLINE searching in the US store.
SELECTION FOR ~ -
coLou COoLOuU R]
[] sLACK > VS
[] BLUE [ £ 560 \‘

Indistinguishable products

These four products are nearly indistinguishable on first glance, despite being
different, sizes, shapes, and prices. How is a customer supposed to understand the
differences between these products without individually clicking into each one?

. — W )

Z IGGANEL HYDRASCALE ZIGGANEL HYDRASCALE
SMALL LEATHER, SMALL LEATHER, ZIGSGQL\‘ELLLHE\;DTRH’EE{CALE ZIGGANEL LOSANGE
\. CARD HOLDER / CARD HOLDER CARD HOLDER’ Shéﬁlﬁl_DLﬁéIgEEI
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That’s all it takes to lose a
customer. Despite what initially
seemed like a fine browsing
experience, this interaction
would have likely led to
confusion, frustration,

disappointment, and a lost sale.

Customers rely on product
information to make informed
purchasing decisions - they
need to know that the product
they see online is exactly what
they will receive, and worth the
money they spent.

Over 63% of
consumers said
they would cease
buying a brand
because they lost
trust following a bad
product experience.

Learn More

This product information needs to be accurate and consistent not
just on your own site, but across every customer touchpoint,
which leads us to our third and final example.

By nature, customers are

omhichannel.

Whether they are browsing products online, shopping through a
mobile app, interacting on social media, or visiting a physical
store, consumers want a consistent and integrated experience.

This expectation means that businesses must ensure their online
and offline channels are supported by a foundation of accurate,
up-to-date product information that can be easily shared and
updated when needed, providing the type of cohesive
experience that enables consumers to make informed decisions

across all touchpoints.

w akeneo
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Let’s take a look at the same product listed by the same sporting
goods company, Time to Golf, on three different channels: a mobile
app, a print flyer, and their listing on a popular eCommerce
marketplace, Nile.

Shopping Guide July Edition

o

- . Promaster "

NEW
Promaster Golf Umbrella

Keep out of the heat so you emain cool
/N with a Promaster golf ba gumb \I
AkeneO GOIf Bag , W $49.99 SKU: 78912345
SKU: 10071989 WHY WITH US? ) 4

AWARD WINNING SERVICE

Call one our enthusiasts NEW
Color . bRt @ Promaster Cooler
SATISFACTION GUARANTEED Attach to your Promaster Go\f Bag and keep
11 yourself hydrated on the

$1 49.99 Add to cart BUY NOW & PAY LATER o

2 T
CIECACT] I GAME UPGRADE

1 ATrEFCT P

2 Day Shipping

Mobile Print flyer

Hello there. Returns &
Let’s sign in Orders ! iy @i

Fashions Nile Home

Best Sellers Nile Basics New Releases Today’s Deals Sports Toys & Games

AN Deluxe #3294567 GOLF-BAG-DELUXE- $149.99

STANDARD-LITE-SILVER-3294...

Visit Time to Golf Store FREE Returns V

FREE delivery V
Sunday, July 14th

7\ & Quantity: 1 v
A\ \
a a Add to cart
@ @
Buy now
Hover over the images to view more Brand More content to come
Color More content to come Payment  Secure Transaction

eCommerce marketplace
w? akeneo
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If you'’re searching for a golf bag, you're going to have wildly

different experiences depending on

where you're searching for this

product. Let’s break down the specifics:

Marketplace

Mobile Print

Price

Photos

Color
options

Shipping
info

Clear product
title

Materials
data

Sustainability
data

Compatible
products

A X AKX X

User
reviews

If you're interested in an eco-
friendly bag, you'll likely skip
over this product on mobile or a
marketplace. Or if you want to
see what others think of the
bag, you won't find that
information on the flyer.

K

X KX KX K

K

Customers expect the same
service, product information,
and pricing across all channels,
and discrepancies such as
these can lead to frustration
and dissatisfaction.
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Embrace the

The future of retail lies in
embracing responsible and
informed consumption. This
revolution against traditional,
reckless consumerism is already
underway, and businesses have
a critical choice to make:
continue with outdated
practices or align themselves
with the values and
expectations of modern
customers.

The good news is that to thrive
in this revolution, you don't
need to reinvent the wheel.

Providing up-to-date,
compelling, and accurate
product information across all
channels empowers your
consumers to make informed,
confident decisions.

As the buyers of today and
tomorrow prioritize data and
business transparency as much
as they do convenience or
price, embracing responsible
consumerism and aligning with
this revolution ensures long-
term success and sustainability
for your business, while also
making a positive impact on the
world.

About Akeneo

Akeneo is the product experience (PX) company and global
leader in Product Information Management (PIM). Leading
brands, manufacturers, distributors, and retailers, including
Chico’s, CarParts.com, TaylorMade Golf, Rail Europe, and

more utilize Akeneo’s intelligent Product Cloud, app
marketplace, and partner network to create elevated product
experiences through product data enrichment, syndication,
and supplier data onboarding.

Learn More
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